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fram Malalewea those whe referred thern reeece a small commission These honseholds are not necessarily interested in the financlal epporuniry. Thelr
relationship with Melaleues is primarily because they love Malaleucs products, Their *status” is determined by how many customers they have refermd, A
Froduct Advocats 1 has at least one customen A Froduct Advocate 2 has refermed at keast two custemers and & Product Advocate 3 hes refermd at least four
customers. While thees individuals may not be considered serious business bulldere, their custormers (lie the vast majarity of Melalewcs custamers) cotme

from werd-of-mouth referrals. Therefore, the overall contribution of thess individuals iz signifizant.
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Developmental Status
Cooly 1 out of g customers -'l 2%] will decide to start their own Melalewes busiress and eventually achiewe Director status or aboeve. Ditectors bave mede a substantis]
sl effort (probably spent 50 heurs or more) in developing at least eight Malalauss customers, Those eatimated 50 hours eould have been spent in & single week or could have
& been spent over several vears But at some peint in their lives, Directors have invested enough time o develop (and maintain) at least sight Malaleuss customers,
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Initial Leadership Status

Leaders at these statuses have made a maore serious effort to bulld a Melaleuca business. Those who have reached these leadership statuses have not anly invested
encugh time to refer several customers, but they have also helped some of those customers start a business and become Marketing Executives. Those Marketing
Executives have, in turn, referred additional customers who purchase Melaksuca preducts each manth, Commissions are paid based on the development of customers
and the development of leaders who help others reach their goals.
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DIRECTOR S (5.7%) | $32759 | $2780 | $7897 | 11 | 20 | 48 | 201 | 1Mo |120Mo. | 12Mo.
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Advanced Leadership Status

Thoze Marketing Exsoutives who macts Senior Dinsctor ar abowe have shown substantial interest and dedization in building a Melaleuca busmess, While they rmmr
not worl: thelr businesses full time, 1t {= eseantlal that they invest some time sach menth nurturing tralning and helplng thees in their marketing organizations.
Melalenca advacatas that Marketing Executives keep their full-time jobs and worls their Melalseca buzinesses in their spare time. However, some Executive
Directors at the higher incomes statuses do wods their buysinesses close o full lime. Melabeyo strongly advocates that Marketing Executjves do nct quit their Qull-
time jobs until their Malaleucs incarmes far surpass the Incomes they receive from their full-time smployers. Rather, they should add their Melaleaea incomes to
their requiar incomes, thereby making a substantial diffarence in their family finances
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4336481 | §25086 | §61200 | 20 | 72 425 | 1108 | 1Mo. | 120 Mo, | 21 Mo.

I R Il 5381337 | $62,950 | §135055 | 20 | 101 | 1072 | 2376 | 4Ma | 120 Mo, | 31 Mo,
§630455 | $139.845 | $267841 | 20 | 121 | 2984 | 5116 | 18Mo. | 120 Mo, | 59 Mo,

$2,566702 | $708312 | $1160,067 | 20 | 192 | 8389 | 15884 | 29 Mo. | 120 Mo. | 74 Mo
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